This paper looks at the case of anime in the United Arab Emirates and why anime generally appeals to a global audience. Although the production level is in its baby stages, the demand for it, as my findings conclude, is growing consistently. Finally, the paper explores the possible causes that might have contributed to minimal production of anime in the region.
Introduction
Anime, the Japanese equivalent of animation, (Lu, 2008, p. 169 ) first appeared in Japan in the 1910's and its exportation to other countries began during the 1990s. (Lu, 2008, p. 170 Astro Boy (1952) , which was an adaptation of his original comics (Brenner, 2007, p. 7) . 
Feature
The number of Emirati anime fans is increasing. The intriguing part is that, unlike other trends, the consumption of anime seems to come with a set of additional interests. Anime, comics, video (Steinberg, 2004, p. 453) . It is typically used outside Japan as a neutral term and can be translated as "geeks" or "nerds". Weeaboo on the other hand, which is an internet slang often contracted as weeb, carries the same meaning but is considered a derogatory
term.
It appears that we cannot speak of anime without mentioning otakus ( while the grand narrative is related to the whole system or "world view". In other words: the more these consumers consume products (small narratives) the closer they feel to the (grand narrative), and the more they approach the grand narrative, the more they are able to produce small narratives which are equally parallel to their consumption (Steinberg, 2004, p. 452) .
Otsuka introduced this theory in his essay,
World and Variation: The Reproduction and

Consumption of Narratives. He begins his essay by referring to the Bikkuriman
Chocolates hit which emerged around the year 1987 (Eiji, 2010, p. 104) . Each
Bikkuriman Chocolate contained a card
showing an image of a Bikkuriman character on one side and a description of the character on the back. As Otsuka points out it is not the chocolate nor the stickers themselves that the children are after when they buy the product, rather it's the "small narratives" they collect that eventually accumulate into the "grand narrative" (Eiji, 2010, p. 106 ) . is about to be cancelled (Jenkins, 2006, p. 138).
Similar to Otsuka's grand narrative is Levy's "collective intelligence" theory which Jenkins also touches on in his book.
Unlike shared knowledge which pertains to anything known to every member in a community, collective intelligence describes "knowledge available to all members of a community" (Jenkins, 2006, p. 139 Reference to practice
The otaku culture has been and still is ubiquitous; from the anime cartoons In Poland, non-fans labelled anime as "Chinese cartoon" and the association with anime and children caused great embarrassment to older age groups. This, according to him, is partly due to the "pop cosmopolitanism" which refers to the change in a pop culture when it is exported to other cultures, as anime in Japan was well received amongst all age groups (Jenkins, 2013) .
A similar answer came from Fatima AlMehairi, the director of the upcoming cartoon Emara. Like most Emiratis, she grew up watching cartoons and she confessed that when she was a child her mother used to buy her dubbed anime for the purpose of improving her classical Arabic.
Al Mehairi is a comic artist and she visits Japan annually. She has also taken part in 
Findings
There seems to be a shortage of anime and animation production in the Arab World.
What comes out of the region and makes it to international festivals is limited to documentaries, action movies and horror movies (Alrimawi, 2014, p.17) . This She is positive that if artists receive the financial support they need they will be better able to commit to their work and even take it to another level. This, she believes, will produce the quality content the industry needs, raise the regional standards, and inevitably push for international recognition (AlMehairi, 2016) . 
